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V e c t o r V e s t

T h e  o n ly  s t o c k  a n a ly s is  a n d  s c a n n in g  p la t f o r m  t h a t  c a n  f in d  t h e  
t o p -p e r f o r m in g  s e c t o r s  a n d  s t o c k s  p r e c is e ly  w h e n  t h e y  

a r e  b r e a k in g  o u t  o r  in  a  t r e n d  c o n t in u a t io n .

Ju s t  im a g in e  if  y o u  c o u ld  k n o w  w h a t  s t o c k s  t o  b u y , w h e n  t o  b u y , 
a n d  w h e n  t o  s e ll  – in  o n ly  m in u t e s  a  d a y . 

W h a t  I  a m  a b o u t  t o  s h o w  y o u  in  V e c t o r V e s t  g iv e s  y o u  t h a t  p o w e r .
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T r a d in g  is  S im p le , b u t  n o t  a lw a y s  E a s y .

If  y o u  w ill  t a k e  t h e  t im e  t o  le a r n  t o  le a r n  ju s t  o n e  o r  t w o  s im p le , 
p r o v e n , a n d  r e p e a t a b le  t r a d e  s e t u p s , y o u  c a n  b e  p r o f it a b le  

c o n s is t e n t ly .

T o d a y , y o u  a r e  g o in g  t o  s e e  w h y  I  b e lie v e  t h e  N e a r  P e r f e c t  In d ic a t o r  
(N P I) s h o u ld  b e  o n e  o f  y o u r  t r a d e  s e t u p s . I  w il l  b r e a k  it  d o w n  s t e p -
b y -s t e p  t o  s h o w  h o w  t h e  N P I  c a n  g u id e  y o u  t o  m a k e  b e t t e r  t r a d in g  

a n d  in v e s t in g  d e c is io n s .
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H e r e  is  w h a t S u b s c r ib e r s  a r e  s a y in g  a b o u t  t h e  N e a r  P e r f e c t  In d ic t o r :

L e a d in g  s t o c k s  in  le a d in g  in d u s t r ie s  a n d  s e c t o r s  c o n t in u e s  t o  w o r k  f o r  m e  in  a  
d if f ic u lt  m a r k e t . I  D O  N O T  B U Y  a  n e w  s t o c k  w it h o u t  v ie w in g  t h e  R T  5 /4 0  (N e a r  

P e r f e c t  In d ic a t o r ). I t  h a s  m a d e  t h is  d if f ic u lt  m a r k e t  m a n a g e a b le  f o r  m e  a n d  f u n . 
– Jo a n  G .

T h e  e n h a n c e d  N e a r  P e r f e c t  In d ic a t o r  w it h  t h e  S T O P  m o v in g  a v e r a g e s  r e a lly  
k e e p s  y o u  in  a  q u a lit y  s t o c k  f o r  lo n g e r  r u n  w it h o u t  h a v in g  t o  ju m p  in  a n d  o u t  

t o o  o f t e n . – B a r r y  K .
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T h e  N P I a n d  M o v in g  A v e r a g e s
V e c t o r V e s t  F o u n d e r  D r . B a r t  D iL id d o  w r it e s  in  S t o c k s , S t r a t e g ie s  a n d  
C o m m o n  S e n s e :

O n e  o f  t h e  s im p le s t  w a y s  t o  a n a ly z e  a  s t o c k ’s  p r ic e  b e h a v io r  is  t o  c o m p a r e  it s  
p r ic e  p a t t e r n  t o  a  m o v in g  a v e r a g e  o f  i t s  p r e v io u s  p r ic e s . 

If  a  s t o c k ’s  p r ic e  is  a b o v e  it s  m o v in g  a v e r a g e  p r ic e , a n d  is  m o v in g  a w a y  fr o m  th e  
m o v in g  a v e r a g e , t h e  s t o c k  is  in  a n  u p tre n d . T h e  o p p o s ite  is  a ls o  tru e . 

In v e s t o r s  w h o  u s e  m o v in g  a v e r a g e s  t o  t im e  t h e ir  b u y  a n d  s e ll  t r a n s a c t io n s  
c a n  d o  v e r y  w e ll . 
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W h y  t h e  N P I?

 T h e  p a t t e r n s  a r e  r e p e a t a b le  a n d  o c c u r  o n a  r e g u la r  b a s is , d a ily  
a n d  w e e k ly .

 E n t r ie s , w a r n in g  s ig n s  a n d  e x it s  a r e  v is u a l a n d  e a s y  t o  s p o t  (n o  
c o m p le x  t e c h n ic a l a n a ly s is  r e q u ir e d ).

 T r a d e s h a v e  a  h ig h  p r o b a b il i t y  o f  s u c c e s s  f o r  s w in g  t r a d e r s  a n d  
lo n g -t e r m  in v e s t o r s .

 W o r k s  w it h  a n y  m a r k e t  t im in g  s ig n a l, f r o m  f a s t  t o  s lo w .
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C o m p o s it io n  o f  t h e  N e a r  P e r f e c t  In d ic a t o r
1 . T h e  5 -8 -1 3  E M A s  o f  P r ic e  – t h e s e  a r e  t h e  c o m p o n e n t s  o f  t h e  p o p u la r  

E M A  S q u e e z e  t r a d in g  s y s t e m  a n d  r e p r e s e n t  “ T r a d e r s ”  in  t h e  G u p p y  
t r a d in g  m e t h o d o lo g y .

2 . T h e  6 0  M A  o f  t h e  H ig h  P r ic e  a n d  6 0  M A  o f  t h e  L o w  P r ic e  – t h e s e  t w o  
m o v in g  a v e r a g e s  c r e a t e  a  c h a n n e l t h a t  r e p r e s e n t s  “ I n v e s t o r s ”  in  t h e  
G u p p y . 

 T h e  c h a n n e l s h o w s  P r ic e  v o la t i l i t y  a n d  c r e a t e s  a  “V a lu e  Z o n e ” f o r  
b u y in g  s h a r e s  a t  a  d is c o u n t .
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C o m p o s it io n  o f  T h e  N e a r  P e r f e c t  In d ic a t o r

3 . T h e  5  M A  a n d  4 0  M A  o f  R T  (R e la t iv e  T im in g ) – t h e s e  a r e  t h e  k e y  
c o m p o n e n t s  o f  t h e  M id a s  T o u c h  t r a d in g  s y s t e m .

 R T  is  a  s m a r t , f a s t  in d ic a t o r  o f  P r ic e  t r e n d  a n d  m o m e n t u m . 
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C o m p o s it io n  o f  T h e  N e a r  P e r f e c t  In d ic a t o r

4 . T h e  2 4 -5 5 -1 8  M A C D  – t h e s e  u n u s u a l s e t t in g s  p r o v id e  a  c le a r  
d e p ic t io n  o f  t r e n d  s t r e n g t h , d u r a t io n , a n d  m o m e n t u m .
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C o m p o s it io n  o f  T h e  N e a r  P e r f e c t  In d ic a t o r

5 . T h e  5 -4 0  M A s  o f  t h e  S T O P -P r ic e  – t h e  S T O P  is  a  1 3 -w e e k  M o v in g  
A v e r a g e  o f  P r ic e  a d ju s t e d  u p  o r  d o w n  d e p e n d in g  t h e  
f u n d a m e n t a l s t r e n g t h  o r  w e a k n e s s  o f  t h e  s t o c k .

S o  h o w  d o e s  t h e  N P I  w o r k  w h e n  w e  p u t  it  a l l  t o g e t h e r ?
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The Enhanced Near Perfect Indicator

 T h e  5 /4 0  m o v in g  a v e r a g e s  o f  t h e  S T O P -P r ic e  c a m e  a b o u t  
b e c a u s e  I  w a s  lo o k in g  f o r  a  w a y  t o  h o ld  o n t o  m y  w in n e r s  
lo n g e r  a n d  le t  t h e m  r u n . 

 T h e  S T O P  in d ic a t o r  f o llo w s  D r . D iL id d o ’s  lo g ic  f o r  k n o w in g  
w h e n  a  s t o c k  is  in  a n  u p t r e n d  o r  a  d o w n t r e n d , a n d  is  t h e r e f o r e  
a c r it ic a l e le m e n t  in  t h e  r u le s  f o r  a  s t o c k  t o  g e t  B U Y  R E C  a n d  a  
S E L L  r a t in g .



T h e  M a r k e t  a n d  S t o c k s  M o v e  In  W a v e s
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The Near Perfect Indicator Catches the Waves



 The 5MA and 40MA of the Stop Price confirms entries and is  
an ideal to let your winners run

 The 60-MAs of Price High and Low create a volatility channel 
and “ Value Zone”

The Near Perfect Indicator
 Uses the 5MA and 40MA of RT to follow the waves of the market
 The moving averages of the EMA Squeeze display short and long-term trends
 The MAC D displays trend strength, momentum, and duration of the price trend



The Near Perfect Indicator



T h e  N P I C a t c h e s  t h e  W a v e s
Buy 10/26/20
1 Sell 12/28/20
28.3% / 163.9% ARR

2 Sell 01/26/21
52.7% / 209.1% ARR

3 Sell 02/26/21
78.0% / 231.6% ARR

1
2 3

Buy 05/17/21
1 Sell 07/19/21
5.2% / 30.4% ARR

2 Sell 8/19/21
17.0% / 65.9%

3 Sell 11/02/21
73.0% / 157.9% ARR

1 2
3

Buy 12/22/21
Sell 06/13/22
55.3% / 116.7% ARR

Sell 02/04/22
12.2% / 101.0% ARR
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T h e  N P I C a t c h e s  t h e  W a v e s
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4/14/2022 Special Presentation Video
The Near Perfect Indicator
By Jim Penna



The NPI, Sectors and Industry Groups
Y o u  w il l  f in d  t h e  S e c t o r  a n d  In d u s t r y  G r o u p  V ie w e r s  is  a  f a s t  a n d  

e f f e c t iv e  w a y  t o  f in d  t h e  b e s t -p e r f o r m in g  S e c t o r s . 

S im p ly  r ig h t -c l ic k  o n  a  t o p  S e c t o r  l ik e  P e t r o le u m  in  t h e  S e c t o r  
V ie w e r . C h o o s e  “V ie w  In d u s t r y  G r o u p s ” if  y o u  w a n t  t o  b r e a k  t h e  
S e c t o r  d o w n  f u r t h e r , o r  c h o o s e  “V ie w  S t o c k s  In  B u s in e s s  S e c t o r ” 

t o  s e e  A L L  t h e  P e t r o le u m  S t o c k s  a n d  w h e r e  t h e y  r a n k .

L e t ’s  u s e  t h e  U S  P e t r o le u m  S e c t o r  a s  o u r  f ir s t  c a s e  s t u d y . 



The Petroleum Sector



NPI – Petroleum Case Study

 B y  Ja n u a r y  6 , 2 0 2 2 , i t  w a s  c le a r  t h a t  t h e  P e t r o le u m  S e c t o r  w a s  t h e  
p la c e  t o  b e . T h is  d o m in a n c e  h e ld  u n t i l  t h e b e g in n in g  o f  Ju n e .

 M a n y  in v e s t o r s , u n f o r t u n a t e ly , w e r e  la t e  t o  m a k e  t h e  s h if t  t o  
P e t r o le u m  s t o c k s . W h e n  t h e y  d id , a n d  t h e y  w e r e  r e w a r d e d  w it h  a  1 5 -
3 0 %  g a in  in  a  s h o r t  t im e , t h e y  r u s h e d  t o  t a k e  p r o f it s .



NPI – Petroleum Case Study

L e t ’s  t a k e  a  lo o k  a t  C e n o v u s , t h e  t o p  s t o c k  in t h e  
b e s t  p e r f o r m in g  P e t r o le u m  In d u s t r y  G r o u p  o n  

Ja n u a r y  6 , t o  s e e  h o w  t h e  e n h a n c e d  N e a r  P e r f e c t  
In d ic a t o r  w o r k s  t o  g iv e  y o u  a  c le a r  s e t u p  f o r  e n t r y  

a n d  t h e n  k e e p s  y o u  in  a  r is in g  s t o c k  in  a  R is in g  
S e c t o r .  



The International Integrated Industry Group



Cenovus – The Top Stock in the Top Petroleum Industry Group



NPI – Canada Petroleum Sector Case Study



NPI – Petroleum Sector Case Study



NPI Case Studies – Tourmaline Oil and Suncor Energy

L e t ’s  t a k e  a  d a y -b y -d a y  lo o k  a t  t w o  p o p u la r  h ig h  g r o w t h  C a n a d ia n  
s t o c k s  in  t h e  P e t r o le u m  S e c t o r  t o  s e e  if  w h e r e  t h e  b e s t  e n t r ie s  a n d  
e x it s  m ig h t  h a v e  b e e n  d e p e n d in g  o n  o u r  in v e s t m e n t  s t y le  – S w in g  

T r a d e r  o r  In v e s t o r .



What We Covered Today
1 . A  t o p -d o w n  a p p r o a c h  t o  f in d in g  t o p  s t o c k s  in  r is in g  S e c t o r s  a n d  In d u s t r ie s .

2 . H o w  t h e  e n h a n c e d  N e a r  P e r f e c t  In d ic a t o r  u s e s  t w o  b r i l l ia n t , e x c lu s iv e  
t r e n d  in d ic a t o r s  – t h e  S T O P  a n d  R T  – t o  c r e a t e  a  v is ib le , r e p e a t a b le  s e t u p  
t h a t  o c c u r s  o n  a  r e g u la r  b a s is , d a ily  a n d  w e e k ly .

3 . H o w  t o  id e n t if y  e n t r ie s  a n d  e x it s  s u it a b le  f o r  y o u r  in v e s t m e n t  s t y le  (n o  
c o m p le x  t e c h n ic a l a n a ly s is  r e q u ir e d ).

4 . Y o u  n e v e r  h a v e  t o  t a k e  a  b a d  t r a d e  a g a in . N o t  a l l  t r a d e s  w il l  b e  w in n e r s , 
b u t  t h e  N P I  c a t c h e s  t h e  w a v e s  t o  f in d  t h e  h ig h e s t  p r o b a b il i t y  p a t t e r n s .

5 . H o w  t h e  N P I  m a k e s  t r a d in g  a n d  in v e s t in g  f u n  a g a in .



Thank You For Watching!

Product Support and Training: 
1-888-658-7638

stan.heller@vectorvest.ca
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